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1. Taxonomy 12. CRM Model

2. Bokerage 13. SCM Model

3. Information Intermediary 14. Interaction Model

4. Merchant 15. Revenue Model

5. Manufacturing Model 16. Poster & Billboard MODEL
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9. Sourcing Model
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11. Service Based Model

20. Subscription Model
21. Advertising Model
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23. E-Shop

24. E-Procurement

25. E-Mall

26. E-Auctions

27. Virtual Community

28. Collaboration Platforms

29. Third-Party Marketplace

30. Value Chain Integrators

31. Value Chain Service Provider
32. Information Bokerage

33. Trust Services
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1. Business to Business (B2B)

2. Government to Business(G2B)

3. Business to Government(B2G)

4. Business to Consumer (or Customer)
(B2C)
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5. Government to Consumer (or Customer)
(G2C)

6. Consumer to Consumer (C2C)

7. Business to Affiliate (B2A)

8. Non- Business E-Commerce
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9. Business to Employee
10. Reach

11. Richness

12. One-to-One

13. Digital Representation
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2. Page Hits
3. Loyalty
4, Server

5. Cookies

6. Financial

7. Operational

8. E-Commerce Specific
9. Usahility
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10. Navigate

11. Service Interaction
12. Customization

13. Overall Impression


www.sid.ir
www.sid.ir

Iy s 05

A gl glaasia -t

oy St sy S e Y

oyl Sy e Sl T
A gyl o ibs Sl a8 pal ¥
il el s e ot e g

e e I TR L

-yaf A

S laun T, g b sl
g Ll
e

S L ) i e T
Sletaa plad el ezl elaasy] 3 -F

3l slajlas
Sl g S gaies,

ITT 5 bt ayle pos
gl 3 Soled el o GLEW Slad -V
el =t

ETNTRECI o 4

wleanld plod gilo s 23 -2 Sy S S g oy gl g Syl T
— g ke s
s S ¥
= 3 Sl G sl s, S-S
A 4
> Wy,

e 55 43 2ol 5y omdlent

S il S LY
ikt il sleas oS -T

Sy et SLF o Waf seail sl
Sl sl gypn haj g Sl
=y ke i olhy e -0

fode o ool

] Sy -t

g sl slayls g s o) g (23l slaylirs Y JSCs
Oilye sailetal Joo el

Voasls il slae

T el STl el sanas, ¥oss

o SAW,TOPSIS vise i
s PROMETHEE 7
3 -3

Bz oo Joo Y S

SaigySl sla)ls g s bl sloasls
Soyl5 g s gt oyl ol 51 ogu &l
BlahE Syl ojge i 1y Sy sl
Sy els Guios opl o glel anls>
Al se Sy SIS g oS i 5o Jlad
Obytinds Jpazme ail )l aise) o il (Sonas
Al el (B2C Jow olea L) oles

1. Kaplan & Norton
2. Information Technology &
Telecommunication
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