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1. World Wide Web
2. Marginal cost
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1. Ordinary least squares regression
2. Willingness to Pay

3. Willingness to Accept

4. Dummy
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1. The Internet Demand Experiment (INDEX)
2. Flat — rate buy out option

3. Quality of Service (QoS)

4. Box-Cox transformation
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1. E-shopping

2. Social welfare

3. Consumer surplus
4. Segment
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1. Market Segmentation
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